ADDITIONAL ITEM

9 December 2015 Director's Report
To the Ordinary Council Meeting Community and Recreation Services

Department
3.11 Update on Tourism in the Wyong Shire

TRIM REFERENCE: F2004/07096 - D12145036
MANAGER: Rob Noble, Chief Executive Officer
AUTHOR: Maxine Kenyon; Director

SUMMARY

This report provides an overview of tourism activities across the Shire and makes
recommendations in relation to the agreement between Wyong Shire Council and Central
Coast Tourism.

RECOMMENDATION
1 That Council note the results of the recent Tourism Forums.

2 That Council note the annual report provided by Central Coast Tourism for
2014/15 financial year.

3 That Council advise Central Coast Tourism Incorporated that the agreement with
Council will be extended until December 2016 to provide sufficient time to
address any changes to the tourism sector as a result of Destination NSW review
and priority transitional arrangements be in place for any amalgamated council.

4 That Council receive a further report on tourism after the Destination NSW
review results are released.

BACKGROUND

Tourism is big business on the Central Coast and according to the National Visitors Survey
produced by Tourism Research Australia, since 2012, Central Coast visitation has seen a
four year trend increase of 30.58% in total visitor expenditure. For 2015 this will deliver an
extra $193M annually into the economy bringing annual visitor expenditure to $824M.

Wyong Shire Council (WSC) recognises that tourism is an opportunity for the Central Coast,
through the creation and support of jobs, the economic benefit it brings to local businesses
and the destinations and attractions that it delivers for all residents. This is acknowledged in
Council's newly developed Tourism Framework and Plan for 2015-17 with implementation
having commenced.

As identified in our adopted Plan for 2015-17, Council’'s approach to tourism will be to:
¢ Continue working with Central Coast Tourism as the regional tourism organisation, to
assist in facilitating increased visitation to the Wyong Shire through better co-
ordination, improved success with external funding and partnerships around events
and tourism promotion until June 2016
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e Investigate options for a Shire wide events and promotions body to be fully funded
and supported by Council and negotiate with Central Coast Tourism, The Entrance
Town Centre Management, Wyong Regional Chamber of Commerce and Greater
Toukley Vision to effect Council's new direction

e Support Central Coast Destination Management Plan (CC DMP) strategic priorities
with Council’s actions

o Deliver a range of projects and activities to support tourism across planning,
development, destinations and promotions.

Tourism is traditionally focused on the State and Federal Government with regional tourism
organisations (RTO) delivering outcomes in regional areas in collaboration with local
authorities, visitor information centres, tourism operators, businesses, support services and
residents. Council’s historic approach to tourism has been to sponsor external organisations
that were invested in tourism to deliver Shire wide promotion and marketing. The four main
organisations Council provides funding to do this are Central Coast Tourism, The Entrance
Town Centre Management, Wyong Regional Chamber of Commerce and Greater Toukley
Vision.

Central Coast Tourism (CCT) is a regional tourism organisation responsible for destination
management, marketing and development. The organisation operates with support of
funding from key stakeholders Gosford City Council and Wyong Shire Council. Additional
funds are sourced through membership fees, booking commissions, retail sales and project
management fees and for specific marketing campaigns by Destination NSW.

This financial support from the councils has sustained CCT as an organisation to lead the
region’s destination marketing and development. CCT have worked with both councils,
together with industry to develop a four year Tourism Opportunity Plan and Destination
Management Plan (2013-17).

WSC have been funding CCT for a number of years and have provided $150K per annum
since 2010. We have a current sponsorship agreement with various deliverables that CCT
are required to report to Council quarterly. This funding is to promote tourism and economic
development for the Wyong Local Government Area (LGA) at local, state, national and
international level. The resultant positive economic, business, tourism and social outcome
will in turn greatly benefit the people of Wyong Shire. CCT allocates WSC'’s funding primarily
to promote tourism and events in Wyong Shire and advance the objectives of the Central
Coast Destination Management Plan 2013-17.

Council also provides $98,500 funding to The Entrance Town Centre Management to run the
accredited The Entrance Visitor Information Centre (VIC). In addition, although not a formal
VIC, Council provides information, advice and support to Toukley and Districts Arts Gallery to
facilitate tourist information service at Peace Park, Toukley. Council undertook two
recreation tours for volunteers in 2015 to assist in their awareness and promotion of tourism
based activities across the Shire and CCT update tourism information on a quarterly basis.
CCT also operate a VIC at Kariong and Gosford.
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Accredited Visitor Information Centres (AVICs) are recognisable by their branding with the
accredited logo (the yellow ‘i'). Only AVICs are able to display the exclusive ‘i’ sign, which
serves to guarantee quality service and reliable information. Extensive marketing and
promotion of the branding ensures visitors to New South Wales recognise AVICs and the
values they represent. Accreditation is a process designed to establish and continually
improve industry standards for conducting a tourism business. It aims to assist every AVIC to
improve the way it operates to meet the increasing demands of domestic and international
consumers and stakeholders.

CURRENT STATUS
The following provides an update on key elements of tourism in the Shire:

Tourism Framework and Plan for 2015-17

In October 2015, Council adopted the Tourism Strategy which articulates Council’s role in the
facilitation of tourism outcomes for the Wyong Shire, Council’'s approach with external
tourism partners and details actions and how outcomes will be evaluated. As part of this
strategy, Wyong Shire Council has recently held two tourism forums in November. The
purpose of these forums was to find out how tourism in Wyong Shire can be most effectively
supported by Council and other tourism bodies.

59 participants from a variety of tourism businesses participated and some of the key themes
and points of discussion were:

1. Marketing, building demand for and the positioning of the Central Coast as a
destination was viewed as an opportunity to improve. Feedback included comments
about this being driven by a central body, rather than lots of individual ones, and that
this wasn't thought to be Council. New entrants to the tourism industry found it
confusing to find out where to go for assistance as there were multiple bodies.

2. Events were identified as an existing opportunity for the region as both providing
product and being a demand driver. Feedback around a better centralised calendar
but uncertain who should manage this.

3. Infrastructure delivery should be focussed on better visitor signage throughout the
region, linking public transport and tourism spots better and some new products
brought into region. Quality of existing product thought to be already well varied but
needing some exposure. Group thought Council should fund signage and better
transport options.

4. Better collaboration from regulatory bodies and a focus on capacity building for new
businesses to the market was seen as an important. Feedback included ‘too much
red tape’ to hold an event, create a one-stop shop to guide tourism businesses better,
but not sure who should take on this role.

A detailed report on the findings and recommendations from the Tourism Forum will be
available on 9 December.
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In addition to the forums, an online survey through invitation only to industry and business
has commenced and will close in the first week of January 2016. The survey will test the
opportunities and challenges that came out of the workshop and understand what and who
tourist operators believe should be responsible for driving what activities in tourism. From
these two initiatives, Council will then have a clear pathway for developing tourism across the
Shire and where we should concentrate our efforts.

Destination NSW

In September 2015, the NSW Government undertook a review of Regional Tourism
Organisations (RTO). The Tourism Sub-committee of the Destination NSW Board were
asked to evaluate the current RTO model and funding structure. The terms of reference for
the RTO Review were:
¢ Review the current RTO structure in NSW, issues associated with their operations,
marketing programs, funding sources and Destination NSW's RTO servicing
requirements and activity
¢ Discuss and create options for an enhanced RTO system in NSW
e Undertake a review of Destination NSW's Regional Tourism Funding Program
(RVEF) - issues, constraints, successes and opportunities

Staff have been advised by Destination NSW that there will be an announcement from the
State Government about the future of Destination NSW and how they will operate and
support RTOs by March 2016.

Destination NSW has various funding options with Regional Visitor Economy Fund (RVEF)
and Regional Flagship Events Program available to local government to apply, however the
RVEF Quarantined Fund is only available to RTOs. The outcome of the review will likely
impact on these funding programs.

Funding Agreement with Central Coast Tourism Incorporated

WSC has worked with CCT on improving deliverables over the last year and this has seen to
have improved, with more of a focus on the Wyong Shire in marketing. CCT have recently
provided their annual report (attached) which highlights:
o Development of a Strategic Plan
e Development of improved Board Governance structures and policies
e 262 members, down from 269 the previous year
e The region’s visitation statistics for the year ending June 2015, show the value of the
Visitor Economy at $824 million an increase of over 30% on 2012. This figure relates
to our three key visitation sectors:
o Domestic overnight - $507 million
o Domestic day trippers - $284 million
o International overnight visitors - $33 million.

CCTs current agreement with Council is until June 2016 with a one year option. In
September, CCT requested in writing for Council to extend their agreement until June 2017.
As part of the agreement, Council is required to give notice of any resolution to extend or not
to extend an agreement of time not less than six months prior to the expiry of this agreement,
this requires advice back to CCT by the end of December 2015.
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There are a number of issues to be considered in providing this one year option to fund CCT
until end of June 2017, including:
1. Both Gosford and Wyong councils are likely to be amalgamated, with the State

Government announcing their decision on this matter by the end of 2015. Until that
announcement is known and the transitional arrangements are in place, Council
needs to consider locking into any future agreements carefully as to the possible
impact on the future organisation.

Gosford City Council staff have advised WSC staff that they have not provided a
guarantee to CCT on funding beyond June 2016 and there is no CCT allocation in the
16/17 draft budget.

The Destination NSW review may have large scale impacts on RTOs and tourism
functions, and this report is not due for release until mid 2016. It would be worth
considering the timing of the formal arrangements with CCT until the release of the
Destination NSW review findings, as the tourism landscape may change dramatically.
CCT have indicated (although not yet formally) that they would like an opportunity to
present to both Gosford and Wyong councils about the opportunity for tourism in an
amalgamated Council.

If Council were not to fund CCT beyond June 2016 this would require consideration of the
following factors:

Will CCT be likely to be able to continue through alternate funding sources? From all
accounts this does not seem likely and therefore the following must be considered.

Is a tourism organisation still required on the Central Coast? As one of the biggest
industries on the Coast it would be crucial for a focused approach to tourism be
maintained, feedback from the tourism forums certainly indicated a desire/need from
the industry of a central body.

Who will be / can a Council be recognised as an RTO and therefore access funding
only available to RTOs? Will RTOs and RTO dedicated funding continue after the
review by Destination NSW? We don'’t yet know the answers to these questions, but
what we do know from the participants at the Tourism Forum is that tourism operators
want ‘some’ central body and they don't think this should necessarily be Council.
What will Councils future role in tourism be, will it move from support and facilitation
to active and directive? If Council takes on a more active tourism role, resources
such as staffing, budgetary allocation and timing of commencement will need to be
addressed.

If CCT determine that ceasing operations earlier than the June 2016 date. Either
party may terminate the Agreement by providing at least ninety days prior written
notice setting forth the reasons for termination, of which may include ‘CCT being the
subject of any resolution of petition for winding up’. Any funds that have been paid to
CCT by WSC but not spend prior to termination must be repaid to WSC. Payment is
guarterly.

THE PROPOSAL

Tourism is a changing landscape especially in light of the Destination NSW review and likely
amalgamation of both Central Coast councils. Even so, it continues to be an important
element of our economy that is continually growing and has far greater capacity than
currently realised.
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In light of the above and the current expertise and resources allocated within Council the
following is recommended, that CCT agreement be extended until December 2016 to provide
sufficient time after the results of Destination NSW and priority transitional arrangements be
in place for any amalgamated council.

Based on these significant issues, it is recommended that Council receive a further report
outlining the results of the Wyong Shire tourism operator survey, the Destination NSW review
and identify the appropriate way forward to provide the best outcomes for the Central Coast
community.

OPTIONS

In relation to CCT, Council could:
a) Continue to fund CCT until end of June 2017
b) Cease CCT funding at the end of June 2016
¢) Fund CCT until the end of December 2016 RTO allow sufficient time to focus on /
address higher priority issues from amalgamation and for Council to consider the
results of the Destination NSW review.

STRATEGIC LINKS

Wyong Shire Council Strategic/ Annual Plan
Tourism is identified in the Council Annual Plan.

Long Term Financial Strategy
Funding for CCT is included in the long term financial strategy.

Workforce Management Strategy

Currently Council plays a minor role in facilitating discussion on tourism activities and
supporting events, sponsorship opportunities and economic development opportunities that
support tourism. If Council did not continue to fund the CCT, it is recognised that work with
tourist operators, promoting of the place and campaigns to attract tourists would still be
required. This would need to be resourced by Council or other agencies, Council does not
have this included in the Workforce Management Strategy.

Link to Community Strategic Plan (2030)
Tourism sits across all objectives of the Community Strategic Plan 2030.

Budget Impact

Funding for CCT is currently allocated in the budget, if Council determine not to fund CCT
and want Council to take over the functions, this is not included in any budget and would
require a budget review process.

CONSULTATION

The recent tourism forums have provided a lot of feedback from tourism operators on their
needs and their view on roles agencies take on tourism on the Central Coast.
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Council has representation on the CCT Board and staff meet quarterly with the Chief
Executive Officer of the CCT.

CONCLUSION

Tourism is central to the Central Coast economy and whatever decision is made a focus on
tourism will need to continue. We want to deliver:
e A strong new place identity that will be easily recognised and understood
e Positive economic returns and contributions to a vibrant destination
e A place where visitors feel informed, excited and welcomed, recommending it as
place to visit.

The Central Coast is still a young player in the tourism industry and there is real potential in

the area, not only with the natural assets but the interest and growing innovation from the
tourist operators.

ATTACHMENTS

1 Central Coast Tourism Annual Report 2014-15 D12157522
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OVERVIEW

Tor address issues and drive resotutions in support of our focal
Wigiter Economy and encourage development, Cantral Cosst Tounsm
actively engages with and appreciates the continued support of local
crganisations and stakeholders including:

+ Goghord City Councll

« Wyong Shire Couril

+ Regional Development Australia Central Coast
+ Department of Trade and Investment

Department Premisr and Cabinet, Central Coast

« {eniral Coast Regional Development Corporation

State and Federal Members of Parliament

Desliration New South Wales

+ Tourizm Australia

+ BESydney

MEW and Local Business Chambers and community groups

STAKEHOLDER ENGAGEMENT
(entral Coast Tourism appreciates he support fo the local tourism
Industry prosded by our corporate membears:

« Crowne Plaza Temigal
+ Goghord Classic Car Museum
« Mingara Recreation Club

CENTRAL COAST TOURISM TEAM

€ Back row: Jo Marks, Lesanne Dyer, Narelis Lebmann
Front Row: Jacqui Greases, Jessica Anderson, Chrigting Duchenns
and Nicolette Scotl
@ Chairman: Craig Flis
@ Back row: Bob Diaz, Daniel Payne, Cr Liwaie Metinna,
David Jewsll, Julia Bames, Craig Flliz and Barton Lawler
Front Row: Rotyne Aberrethy, Libby Bain, Clr Lynne Wabster
and Susan Daws

CHAIRMAN'S REPORT

Dear Members and key stikeholders,

Gentral Coast Towrism has had a highly productive year under somewhat dificult circumstances. With our fwo primary stakeholders, Gosford City and Wyong Shire
Councils, facing ion pressute.and [ ion NSW completely overtiauling their lunding models and support foe Regional Tourism Qrganisations statewide,
Thess issues wil prove challenging unlil the chenges are complete and we know the paradigm in which we are to operate

The Board has made significant changes to its modugs operandi via the implementation of
+ & new Strategic Plan,
+  Board Goverrance Structure and assodated polices;
« An Executive Commitiee which meets alternate to full Board mestings
The objechve is to provide greater communiczlion and support for the t, empl and volunteers of the o

The Board has elso created thres sub commitiees with the purpose of collaborating with the membership bass on key areas. The inifial three are:
+  Digital & Social Media
+  Food & Drink
+ Conference and Events

Some of the key schievements:
+  Regional Misitor Economy Fund - successful matched funding application for 2014/15
«  Business Tourism and Event Attraction Project - successful matched funding application
Storm Recovery Campaign - sucoessful lobbying $ 1208 campaign

Iwouldlike fo thank the CED, Ms Robyre Abemethy, and her professional team of both paid employees and volunieers. Their output is well beyond ther resource capability,

On benalf of the Board, | would like 1o scmodedgs the support of Gosfard Gity and Wyong Shire Gouncils, The Mayors, Gouncillors, CEQ's and staff of both Councils
whao Frave worked closely with our team to ensure the Central Coastis 2 desirable destination providing memorable visitor sxperiences for continued growth and
prosperity for our region, in addition to this, bath Councils recogniss: the importance of infrastructure to support our industry and have ongoing commitments in making
sre intrastucture isin place and maintaingd to service our communily and our visitors,

| would like to thank my feflow Board Members for thesr time, suppert and dedication In providing the strategic direction, visions and geals for the Central Ceast to
becom e a strang wilor economy that complements the key economic drivess that make our coast a wonderul place to live. Tharks to Daniel Payne, General Manager,
Mercure: Koondah Waters Besort for his support whilst in the region ard to Susan Daws from the Natioral Parks and Wildiife Service for her valusble input over many
vears: A tastly, | would fike 1o thank all of you for the gervices and goods that you provide o our visitors snd your contribution to the Visitor Economy.

On behalf of the Board | wish you all the best for the coming holiday season and for the year to come

Ay

Cralg Elis
- Chairman
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New Products & Fubure Developments
Gosbord City and Wyong Shire Councils have
reporled a record number of DA appeovals for
the region, some of which incheda a lomism
componend.

2015
+ Thi Imgperial Centre in Gostord has
d a fabulous

+ The At Houss in Wyong is nearing
Cnpleion

Opening 2016
+ Ihi Gostord Classic Car Musaam

o Glenveorth Valley Culdoo Adveniures.
Functions & Events Centra

» Merina Cove Development on the
Tioaford Waterfront

» The Maganta Shared Pathway

» Wyong Ragional Skate Park

Tourism Opportunity Plan (TOF)

This five catalyst projects identified in the
Tourism Upportunity Pfan (10F) are maving
forward and will b a great addition to the
region.

These inchude:

« Mt Penang loariam Precinet

» The Watertront Development @l Goslord
+ Molorsports Precinet (CASAR Park)

» Tuggersh Regional Sporting Complex
({formealy referrad toas Pionser Diary

Spoefing Hub)

o lourizm Hub at The Enlrance

= Soure e DT Sigei 1E ona 18

CHIEF EXECUTIVE CFFICER'S REPORT

Business & Events Tourism Attraction Project

Tha Business and Events Tourism AftracBion Profest (BETAP) alms to increase tha direct economic contribllion
of the towism sector to the Cantral Coast community by attracting new and growdng exdsting events and
securing more conferance and mesating businass for the Central Coast. In Agell 2015, we wara adised o
application tor matched funding through the NSW Depastment of Trads and Invesimant was succasstul, The
profeet briat Fighkghted tha need for a dedicated resource to drive results. In September 2015, Jo Marks.
Joined our toam as Meatings, IncenBives, Conventlons and Eventz IMICE} Manager {rafer page 170

Regional Visitor Economy Furd

The Regional Visiter Eoonomy Fund (FVEF) was implemented by the NSW Stale Govesnment vis Destination
MY i 201304 Tor a lheee year period, As a Regional Towist Orgasisation, Ceniral Coest Tourism can apply
bor malched dollar funding lo support mrarkefing and product developrent o e region,

For the 2004/15 year we succasstully spplied tor 279,875 to support activity fircugh fo early 2016, The
application tor the tinal year 2015/16 s being prepared. Glenworth Valley Quldoor Advenhires vas suonasstul
in securing meatched RVET Confestable Pool funding tor e devalopment of & mulli-purposa all weather
tunction cenfre. b August 2015, the NS State Government advised they veould be conducting a review into
M TAE Funding Program and current Regional Torist Organisation structure. The results of this raiew ara
arpected early In 2016,

Central Coast Destination Management Plan for the Visitor Economy 2013 - 2017
Wa are now two yoars info the current four year Destination Managemant Plan and are trending well against
our kay godls,

The region’s visitaion statistics for the year ending June 2015, show the value of the Wisitor Econemy al
$824 milion an increase of over 30% on 2002, This figure refates o our three key visitation sechors:

+ Domestic ovemight - $507 milion

o Domeslic day Uippers - $284 milon

+ Infemationa ceemight visilors - $33 million
(Refer payge B Regional Sirapehof)y

Our average length of stay has increasad and is currantly 5.06 nights.

Cenlral Coasl Tourism is fortunale Lo have e suppor! of a dedicated and experienced leam of stall,
volmtears and mambers, thank you for your efforts throughout the year, This year has been 2 busy ona o
T Cantral Coast Tourksm Board. | swoudd ke to thank Them for heir time, exparience and quidance.

As v head info e busy holiday period, | wish you all a wry Merry Chiistmas, a sate and happy 2016 and |
look forward tovorking with you Siroughout the coming year to drive the growth of our Visiter Econormy,

e

Fobyne Abernathy
- Chief Executive Officer

-10 -

@ MEMBERSHIP & INDUSTRY ENGAGEMENT
+ Menbership Stalus 2014/15
+ Networking Nights

@ MEMBERSHIP & INDUSTRY ENGAGEMENT
Membership Status 201415

Ceritral Coast Toarism (COT} wiould Bke to thank all members lor thelr onging
sugport troughout the yiear,

agular onsile member meetings were astablished, improving avareness and
parficipation of CCT membership benefits. 201415 membership revenus

d by £.t% and bership renewals

Membership Number of Total Value of
o Socal 31 §1,080
o local 6? Fhi A0S
'] Rogional 138 $53.495
@ Maiol 12 $12,300
. Imemational 13 $19,650
‘ Go.(pnralte 3 i&n.?’;‘o

Total 262 §123,650"

* Fauro inchedos G5T a3 o Sagt 30, 2015

Metworking Mights

Mewr member forum and sie member networking funclions were held
thrcughout thi vear. The Summer Product Showcase featured fourism
experiencas, local procuce, events, Kesey Chambers and Grizziee Train

Aspecial thanks to meambers who hosted and caterad our networking
avands through the year,

205 Gueesl Speaker presentalions:
« Lauran Campball - Destination NSW - Digital v's Tradfticnal midia
+ Lynna Hocking, CEO, Weboisé - Managing your Oriine Reputation
+ Julie Goodwin, Julle’s Place — The Food Scene on e Canlral Crast
o lan Fabiliard, WD, Central Cuas! Avademy of Sporl

- Clubs NSW Acadenyy Garnes

» Brad Wilson, CASAR Park Motorsporls Frecinct
+ Sheidan Ferrier — Australian Tourism Accreditation Program (ATAP)
+ Tim Gunasinghe - Marina Cove development update

Intrastructure, svestment and development updales were sleo poovided by
Gosford Mayor, Clr Lavie bMokinne, Wyong Meayor, Cir Doug Ealon OAM and
Gnaford City Council CEO, Paul Anderson,

] =) i T
@ VISITOR INFORMATION & BOOKINGS PROVISION

« Upgrade to Booking Syslem
« Volnteers

+ Visiter Information Servicas
+ Marchancising

B VISITOR INFORMATION & BOOKINGS PROVISION
Wisiter Information Services.

Ceniral Coast Tourism dhfivers visilor informalion senvices al the Cenlral Coast
Gateway Centr at Kariong, ihe Gostord Wsitor information Cantre and supports
The Fntrance Yisitor Information Cantre, managed by The Faltanca Town
Cenire Management.

Merchandising

It st financial vear the Visitor Informeion Centre at Kariong weloomed
oer 35,000 visitors which represents a 6.14% inaease compared fo the
same period [ast year, Cur redail product range has expanded to include Central
(oast Mesinars” merchandise. Betal sales have also actievad &n increase of
149.3%.

Upgrade to Booking System

In February, upgraces to the booking system wese completed allowing us to
turthes tailor our services to caler for spoding groups and svents. The syslem
anhancements werz lested tor tha Club NS:¥ Academy Games which resulted
in Cantral Goast Tourierm mansging bodkings 1o nine of tha visiting acadomies.
The booking systam upgrads along vt an Increasa in invantory and sales
tralriing bess resullad in an 18,.2% noease in ol booking sabes

Volunteers

Gontral Coas! Touriam Sanks the dedicated team of volunt L

tor dalivering ovar 6.000 hours of quality customer sendce and supocrting our
isilor Economy,

IMAGES

@) Chief Exacutive Officer: Robynis Abemetly

@ Product Development: Atist Imprassion, CASAR Park

9 2016 Development: Artist Imprassion, Marina Cove, Gostord
€} 2015 Development: Imperial Cenlre. Gosford

(D) 2015 Development: Arfisl Impression, The Art House Wyong

@) Sizzling Summer Product Showcase: Ambassador Kasey Charbers
and Grizzdes Train

@9 Networking Night: lmgurial Canlre, Geshord
K] Karlong Visiter Infermation Centre: Cantral Coast Marinars” marchandisa
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DESTINATION MANAGEMENT PLAN
FOR THE VISITOR ECONGOMY

£

@ DMP ACTION PLAN - STRATEGIC PRIORITIES
- Bulld a Sustainable Visitor Economy:to-Support Flture nvestment

) DMP FOR THE VISITOR ECONOMY 2013 - 2017
+ Vizhon; Mission and Goals

+ Measires of Suctess « ‘Cornect Pacple and Places
« Target More Active Travellers
@ DNSW REGIONAL SNAPSHOT + Aotvate The Destnation and Natural Assets

@ DESTINATION MANAGEMENT PLAN (DMP) FOR THE VISITOR ECONOMY 2013 - 2017

Vision, Mizgion and Goals
Vislan Build an the Cantral Coast's compafitive strength of its location by the water and become a lsader In natural adventire and event experiances that act
25 & catalyst fo year round visitation,

Miszion Enhance the Central Coast's ratural advantage and offe visilors 20 antidote to city life to drive a sustainabile visitor sconomy, ervich community assels
and create local employment

Goals and Objectives
+ Increase the average length of stay by 5% across all markets from 2.8 rights to 3 rights

- Increase the average spend per visitor by 10% growing domestic overnight from $143 to $157; nterrsstionsl cvarright Fom §41 to $45;
and domestic day from $70 to §77

+ Increase our share of the NSW Confersnce and Events market by 3%

- Increase the range of visitors that disparse their spend througheout the year
(Miore “active’ True Travellers and Peer Group vigitors and those travelling for @ purpose)

Measures of Success

« Grow o shure of Sydoey shoet breaks + Increased value of VR fram buiding bcal price

+ Increased visitor rights (mid-week, in shouder seasons) + Increazed visitor expenditure

@ DNSW REGIONAL SNAPSHOT
W-YEJun 15 m-YEJun14 @ -YEn13 ®-YEdun12
Sowrca: Decanation NS, Fegion Snapshot 2002 - 2014

International Visitors

Domestic: Day Trippers

Value: Visitor Economy

IMAGES
@ cenial Coast Stadum
@ TrewTops Crazy Rider

@ Artstimpression, Glenwarth Valley
Function Centre

€ DMP ACTION PLAN - STRATEGIC PRICRITIES

ACTION 1
Adopt a mare coardinzted approach acress Councis and the RTO o aftract & deliver
major sporting events as well as Meefings, Incenfives, Conferences, Events & fe
Education market by expanding the role of the Central Coast Regional Events Aliance to
inchide an event afiraction sub-commitize

Activity/Status
Actid ap the official bocking agent for Clubs NSW Academy Games 2016, Analysed &
Foomatted event evalustion on behal of Central Coast Academy of Sports. Conference & Events
Suts Gommittes of GCT) Board inliated. Requiar meetings held with councls’ event feams.

BUILD A SUSTAINABLE VISITOR ECONOMY TO SUPPORT FUTURE INVESTMENT

ACTION &
Support @ srong, confident & united mdustry through requiar netwarking, workshops
& events.

Activity/Status Timing 201317
Bi-montily networking events include guest speaker program & activily stawcase.
Destination NSW, NSW First, Tourism: Awards, China Now Workshops & international
Market Update held in region.

ACTION 2
Leverage events hal bave the potential lo have a greater economic impact by
engagng other parts of the economy including performing & visual arts,
entertainment, cultural & hertage experiences,

Activity/Status Timing 2013-14

General advocacy, promotion & support of events such 3s: & Lands Walk, Basbane
Water Oyster Festival, UOM Central Coast Sevens, Chromefest, Wyong Lakes Festual
& Mountain Sounds, Vigilor Experience Passes crealed for selected evenls,

ACTION 7
Support take-up of industry scoreditation & sell regulation o deliver & high quality
experience for visitors without compromising the quaity of life of residents or the
consenation of sur precicus environment and amenity.

Astivity/Status Timing 201317
Members encouraged to apply for ATAP accreditation - replacement program for TQUAL,

ACTION 3
SupportCouncils & private investors to oreate new places for visitors & locals 1o experience
the natural zssets of the regional including projects identfied in the TOF,
Activity/Status Timing 201417
Generd afvocacy, promafian & support for TOP Catalyst Projects, Mt Penang Tourism
Precinct; The Waterf ont Development Gosford, Motarsports Precmct (CASAR Park); Pioneer
Dairy Sporting Hub {Tuggersh Lakes Sporting Frecinct); Fourism Hub at The Enfrance,

ACTION 8
Encourage local operatars to develop, renew & revitalise cument product & experiences
to drive longer stays & repeat visitation.

Activity/Status Timing 2013-17
RVEF program swareness & support of applicatons for Contestable Pool of Funding for
marketing & product development. Glenworth Valey Outdoor Sdventures successfil in
sizcuring funding for multi-purposefall weather tacility.

ACTION 4
Grow e base of international wisitors in partnership with nearby regions
{eq: Port Stephens, Hunter, Newcastle) and the Legendary Pacific Coast Touring Route,

Activity/Status Timing 2013-14

Caollaboratve Pariners; Legendary Pacific Coast Touring Rowte, Top Spots North
{partnesship. with Newcastie, Hunter Valey & Port Stephens) launched at ATE 2015,

ACTICN 9
Secwre partnership funding ® appoint 3 Business Tourism and Events Manager
to implement Priarity Praject 42
Activity/Status Timing 201317
Secured funding Fom NEW Department of Trade & Investment for Business & Event
Towriem Maction Project. MICE Manager commenced Sept 2016

ACTION &
Build Tocal pride through 2 lacal awareness campaign and familiarisation program with
e unem industry,

Activity/Stams Timing 2013-17
Continued Lo leverage ‘52 Local Secrets’ program. Local Ambassadors featured in (NG,

ACTION 10
Councils & the Tourism Organisasons to identfy & promote a suite of imvestment
ncentives th encourage new product dewslopment & investment

Activity/Status Timing 2013-17
Gemeral Adencacy: TOP Catalyst Projects - Gosford Waterfront Development, Pioneer
Dairy Sporting Hub & key developments such a5 Kibbeplex, The At House & the
Regional Airpart.

ACTION 1
Bt link thie redion by the gment ol imgroved i ti
wllages, products & experiences supparted with befer public/private transpoet options.
Activity/Status Timing 2012-17

Member Packaging & FUN' themed itineranios & Town Centre Master Plans

GONNECT PEOPLE AND PLAGES (cont'd overleal)

ACTION 4
Suppart hie angeing development of he 5 Lands Coastal Walkway to deliver a year
tound visitor epenience
Artivity/Status
General advocacy, promotion & support,

Timing 201417

ACTION 2
Tawe 2 more flexible approach to placemaking ubising the NBN & ‘pop wp' sivle
infrastucture
Activity/Status
LT role = support. General advocacy undertaken

 Timing 2013-14

ACTION &
Create new scemc wonic hinferland & coastal drives with spectacular lookouts,

Activity/Status Timing 2014-17
General advocacy & suppoel, Suggested itineraries incleded in Offidal Visitor Guide

ACTION 3
Take 2 lead in active engagement in social media & olher integrated marketing inifatves
to reach "tribes’ & Influencers of ravel o grow niche visitation,

Activity/Stats Timing 2013-17
Dégital Leisure Campaign, Facebook, Twatter, Instagram & Linkedin, Conducted 12 month
instagram promotion resulting in 223% increase in engagement

& waw visitcentralcoast corm.au

ACTION 6
Develop new kconic water trals to show visitors new places & showcase fe open
& natiral spaces. By cannedkaysking, motorsed boat irails et
Attivity/Status
Initial discussions & possible options identified.

Timing 2014-17

|
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5 € DMP ACTION FLAM - STRATEGIC PRIORITIES contd

ACTION 7
Leverage Councils” investment in Wik & i it
rezporee campaiges for visitors,

Activity/Status
WiFi Hee Spots wertified & detailed at waww.vistcentralcoast conau

tachndlodies to create Aat

Timing 201417

AND PLACES (cont'd)

Central Coast Tourism Annual Report 2014-15

ACTION 8
Deslop & lavech @ new online booking platforn thet brngs sccommodation,
wperiences & oty together & work offectively pro-irip & arroute with greater

Actihvity/Status
Phase 1; Bockeasy uparade completed Feb 15, Phase 2: Training conducted to self
publish campaign pages driving tour & accommedation bookings for specific events,

ACTION 1
Target niche markets who travel mid-weak through a social meda strategy & other

Actlvity/Status
Winter Tachical Campuaign exscuted, Special Offers awilabls in Offcid Yistor Guide. Focused on
Instapram inteqration, messagmg suppored via Facehook, Tilter & Linkedin,

TARGET MORE ACT

IVE TRAVELLERS

Create a strong event:

n:hrlm.ﬁ'.lm: %lm]ng .?011;-16.5-
Website promated over 00 events during 2015, Comprehensive Events Calendar
published in Official Visitors Guide (LAG),

ACTION &

ACTION 2
Ltilige the success of the Mariners to promote the destination for sports toursm to
capitafise on our exdersive sporta infragtruchure,

Activity/Status
General advocacy. MOU signed with Central Coast Mariners Septermber 2015,

Target active recreation visiors & experence seekers lrom the drive market including

Activity/Status Timing 2014-1
Themed 'FUN . PLANNER' ilmeraries developed i OWG, published & auailable
cling. Winter Digal Tachical Canpaign fotused on soll athenhure actidties & three night
days.

ACTION 3
Create awareness of the sutabilty of the region for niche travel markets including
[izabifity/Aceezsble, Indigenous, Nature-Hased & Sur Tourism.

Activity/Status Timing 201316
Supponed Gesford City Council in securing Pro Surf Seres for 201 6, Official Visitor Guide
ineluding i o Accassible & Nature-Based Tourizm

ACTION 7
Undertake a product audit matching the nesds of current and emerging target niche
markets & the products avallable inthe Cantral Coast to identfied opporiuniies,

Astivity/Status Timing 2013-14
Product audt = DMP Algrment with Tourism Bustralia’s Restasant Australia
Campaign, Top Spots Morth Partnership included Food™Wine, Culture/Heritage, Mature:

ACTION 4
Leverage Great Golf Coursss of Australia initiative of Teunism Australia to attract
a national golf event,

Activity/Status
Teurizm Australia repeesentative provided information & inted o ragion to assess
faciities & determine opporturities,

& Adventure fineraries. ltineraries launched at ATE & promoted at ATEC.

ACTIVATE THE DESTINATI
ACTION 1
Push he solt-adventure experiences of the deatination along with accommodation optiona.

Activity/Status Timing 201316
Nature Lovers & Adverture Rineranes published in Official Visitors Guide & available
ardine. Digital Campaign - 'Getaway Plan’,

0N & NATURAL ASSETS

ACTION &
Further develop amenities for mountain bédng such as a mountain bike park working
with State evel partoers inchuding Forestry & National Parks.
Activity/Status
General advocacy m suppon of Courils,

Timing 20317

ACTION 2

Develop an  irwestment  prospectus  for  ecotorism  opportusities  inchuding

Timing 201417
General advocacy in support of Councils,

ACTION 6
Eni development of soft-adventure experiences in nature through identfication
of emenging market needs & suitable fand in both planning schemes to earmark the
regons potential,
Acthilty/Status Timing 201517

ACTION 3
to promote the d

I all weather as ayear round option.

Activity/Status Timing 201314
[edicated page for ' All Weather' experience included in the 2014-16 {VG).

Gereral advocacy. Support and adace proided for a number of petential
cpportunities, g sky diang, bike trails, fire fies, § Lands Coastal Walkway &
Er-HIMAS Arlelnide Feserve

ACTION 7
Undertake an Experience Development Mentoring Program with opertors to

ACTION 4
Growy the true fraveiler segment both domestic & infernational through rew ratural
adveniure experiences,
Timing 2013-14

Participation - ATE, ATEC werkshops, DNSW Trade & Media familiarization program,
LPCTR, ATE pre/post famillarisations. Digital Awarensss Campaign,

encolrage new & exdsting product developrient ideas.

Astivity/Status Timing 2015-17
Ongaing education on cpportunities, prising structures and - distibotion chanels
i wiorkshops and one on one meetings, By Gosford Classic Car Museum, Luka
Chocolates, Marina Core, Auatralia Wallkabout Wildfe Park, Norah Head Lighthouss,
Ee-HMAS Adedaide Reserve and establishment of Board Sub-Gommittees,

L
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DESTINATION MARKETNG - DOMESTIC

@ cavPaGNS
+ Facebook - 12 Days of Chirigtmag
+ Winter Tactical
« Storm Reconery
« Wialting Friends & Retatives

@ MEDIA & PR

« Familkarization Frogram
€ VISITOR SECTORS

@ CAMPAIGNS

Facebook Campaign - 12 Days ¢f Christmas

}n December 2014, Central Coast Tourlsm I conjunction with members ran
;a 12 Days of Christmas Facebook promotion. The objective of this campaign
s o Raghlight activities in the lead up to busy summer season. This naugural
iﬁmpalgn proved very suceessful with over 1200 entries receiver, achisving
a 7% increase In Facsbook lkes and a 169% Increase in Facebock page
engagement, Threughout the campaian period, the products featured in the
}:ampﬂlgn had an average increase of 77% In visitation to their product page on
ewwvlsitcentralcoast com au compared to the same perlad in 2012,

;‘Mnter Tactical Campaign

;Cen’aaﬂ Coast Tourlsm worked In conjunclion with Destination NSW and
members to roll ot Phase 2 of the digital Getaway Flan Marketing Campaign,
The campaign weas In market lor four weeks from 24 June, The campaign
foctiged o hig i iy i experi Ihat ‘previde the antidote
;{0 city fife and endouraged conaumers to book by providing tactical offees, The
}:‘ampalgn landing page, delivered over 145,000 leads to participating members,
iThIs campaign was successful In driving awareness of the coast

Storm Recovery Campaign

10n 21 April, a 'super storm” hit the Central Coastwith devastating effects on local
Bisinesses. Together with Central Coast NEW Business Chamber, Central Coast
Tourism lobbied the surveyed advissd that
the average loss to each company was estimated at $80K.

for funding

The lobbying effort was successful with $120K In funding secured for a
destination recovery marketing campalgn. This funding was prowded to
Deestination NSW to execule 4 campalgn for the region. AL the time of printing
Ihe digital campaign was about fo e launched, tsing dual call Lo action
platforms, www visitngw,com au and w, wotif com au,

©VISTOR SECTORS
k- Yoy

Alone

At Couple I

Family Group B8
FriendaMelatives
Business Associates

Cifver i

+ Media Releases & Product Launches

@ DIGITAL MEDIA ©PUBLICATIONS
+ Webslte « Official Viskor Guide
+ Soclal Medl « Ingtagram Competition

Viziting Friends and Relathves - 52 Looal Secrets

Throughewt 2015, Central Coast Tourism continued to leverage the 52 Local
Secrets program (or both regioal and local applications 1o drive the Yigiting
Friersds and Relatives Markat, The playing cards featuring the secrets continue
bo e & popular medium and encourages dispersal around the region,

@ MEDIA & PR

Media Releases & Product Launches

Central Coast Tourism continued to engage with local, regional, national and
International media to promate issues relevant to the local Industry. This activity
included assisting members withmedia releages, product Bunches and haosting
vigiting meda, The destination maintained its membership and nelworks with
Travrmedia ard Mediahit,

Familiarization Program

Throughot the year, Cantral Coast Tourism , with suppost from mem bers hosted
over 100 travel industry persornel and over 20 |cumatsts, blagaers, film and
radlo crews, i

2015 was @50 strong year for Incenthees with the region hosting over 15 site
inspections from destinations inchuding: Chira, ndia, Japan, Kores, Philippines,
Tabwan, Thailand, Linited States and Vietnam . |

IMAGES

@ storm Recovery Campaign: Fotyne Abemethy, Adam Croach NP
Suart Ayers, Minister for Tourism & Major Evenls

(@ Winter Tactical Campaign: Phase 2 of Digital barketing
@) Facebook: Visit Central Cosst, NSW

Top 3 Visitor Activities
{Bath day and overright)
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10 DESTINATION MARKETING - DOMESTIC cong!

@ DIGTAL MEDIA

Website

For 201 5w, visitcentr alcoast.com.au averaged over 27,000 unigue wisitors per month,
an increase of 19% over the same period from the previous year®, Morthly peaks of ower
50,000 and 36,000 unigue visitors were recorded in January and April respectively:

The wiebsite cortinues fo he an irportart referral resource for Regional and abowe
mernbers, with over 38,000 leads generated, represerting an increase of over 10% on
the pravious year®, The most popular actions were to "Book Now" and "Encuire”.

Event listings for features such as School Holiday ldeas, Australia Day Long Weekend,
Gig Guide, Weekend Ertertainment & The Entrance and major ewvents including 5 Lands
Wialle, ChromeFest and VON Central Coast Sewens attracted high vistation. In 2015, cver
600 events were promoted within the periad® through visitcertralooast.com.au.

Social Media
Central Coast Tourism's online presence continued fo grow with the organisation's
Facehoak, Twitter and Instagram platiorms recording positive increases in followers and
engagement.

+ As & 30 September 201 5: Facehook page had 4,946 Likes
{37.6% increase on 30 September 2014).

+ Twiitter racordad 4270 followers
{22.3% increase on 30 September 2014).

+ Instagrarn had 1643 fallowers
{223% increase on 30 September 2014). The impressive increase via
Instagram can be attributed to the monthly cormpetition schedule conducted
throughout 2015,

The ozt reqularly wiewed and shared contert on Certral Coast Tourism's Social Media
is public broaccast inforrmation such a8 transport or road closur es, weather, emergencies
and general news. Our weekly "Weekend What's On' event listing s akso gaining regular
high reach and shares.

The website’s mobile version of
wisitcantralooast.com.au was launched in
January, tha top fve viewed pages” after
the homepage were;

1. Eventadthis wesk

2. Eventsthis-month

3. Eventsfthis-year

4. Aetivities/bnd-activities
5. 52 Local Secrets

* State calulated basedion baruaryto Septerber figures

@ PLBLICATIONS

Official Yisitor Guide

The 2015 Official Visitor Guide [DWG) achieved full distribution by Septernber 2015,
The 2015 (WG was made available anline as an e-guide and featured on the wehsite.

The 2018 CVG was released mid Oclober at the Spring Product Showicase and
Metworking Might, The 201 6 editorial features include:

+ lconic Locations
- The Entrance Historic Carousel
- Tha Skillion, Terrigal

+ Gentral Goast Ambassadors
- Kazey Charrbers (rmusic)
- Adarm Ashley-Cooper (sport)

+ P2 0n 2016 + 20 Visitor Experience Offers

- Calendar of Events

+ Four themed ‘Fun Planners’
- Families
- Mature Lovers and Adventure Seskers
- Culture, Heritage and Indulgence
- Local Secrets

The 2016 QY& ircreased frorm 68 pages to 72 pages. This wias due to a40% increase
in full page and 23% increasa in half page advertisements,

Imstagram Cormpetition

Irstagram is the fourth mest popular sccial media plattorm in Australia with over 5 million
active Australian users”. As recognised by Tourism Australia "Instagrarm & an ideal sccil
media platform to accentuate Australia’s credentials as a holiday destination as it is purely
image-hased, allwing fans to post photos in reaktime and showease what makes Australia
& unigue and s pecial place tovisi, "™

Featurad in the 2015 CMG was an intergrated Instagram competition. Each month a
different therme and #hashtag was used with the cormpetition aimed at increasing the
wisual representation of the Central Coast and member products on Instagram which
resulted in a 22 3% increase in followers

“Statistics compiled by Sock IMediahlews comau for June 2015
"3 Septermber 2013, Touris m Australia®s nstagram profile showsases the best of Astalia®

@ VISITATION

@ EASTERN MARKET

€ AUSTRALIAN TOURISM EXCHANGE

@ NEIGHBOURING COLLABCRATION - LPCTR & TSN

]
i
Mol 9_2‘5%

© visicasion

International awernight visitation is walued
at F33m, for the year ending June 2015,
The intemational visitors hawe the longest
average stay of any vistors to the coast,
staying approx 20 nights.

| g et

AR

Source: Destiratin NEW, VE June 2015 Top 3 International Markets

@ Ecstern Market

Central Coast Tourisrn continued e rapresentation agresment with
Australian Attractions Group o ensure our consistent prasence in Eastam
Markets, The past year has seen an increase in incentive groups including
Amway Tawan and Nutralife Vietnam. The development and tailoring
of new itineraries has resulted in the Cantral Coast securing Packans
Tours series and Day Tours programs from South Korea, China and the
rebounding Japan market

© Australian Tourism Exchange (ATE}

Australia's premiere tourism trade event, ATE, was held in Melbourne in
June. ATE is the largest international travel frade show of its kind in the
gouthern hemisphere and attracts 700 key buyer companies from over 40
countries and 60 international and domestic media. Central Coast Tourism
and partners, Austraian Reptile Park and Glenworth Valley Outdoor
Adventuras, met with ovar 120 huyers through the individual appointmant
program.

Central Coast Tourism participated in the ATE Media MarketPlace for the
first time. &pprox 60 one on one meetings were conducted with domestic
and international media representatives,

Two ATE familiarization tours were conducted in region showicasing our
international ready product,

@ Nelghbouring Collaboration

Legendary Pacific Coast Touring Route {LPGTR)

Our support of the LPCTR continues and allows us to maintain a presence in
key Wiestern Markets including UK, Furape, USA and Mew Zealand. As part of
the LPCTR actiities, a China Now and Soclal Media workshop was held for
members. LPTCR also underteok a promation with Tripadvisor and CCT translated
a destination page info French and German which were two of the focus markets,

Top Spots North {TSH)

TSN is a collahoration with Hunter Vallay, Newcastle and Port Stephens
showcaging the ease of self drive short breaks for the intermatioral markets
TSN was launched at ATE 2015 and was wary well received hy the media and
tour operators, BE Sydney has also shown interest in expanding this pragram
for the conference market.

2015 ATE Pre Famil
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@ EVENT ATTRACTION

+ Evart support and advocacy
+ Appeintment of MICE Manager
+ Business and Events Touriam Atraction Project

Event Support and Advocacy

In 2014-15 Central Coast Tourismworked acthel with its
rrermbers and sporting partners to provide prormotional support and
arfvecacy for a range of key events in the region, Signature everts
1o the Central Coast include but not limited:

+ 205 ClubsNSW Academy Games

+ 5 Lands Walk

+ Chromefest, The Entrance

+ Brishane Water Oyster Fastival

+ LUON Central Coast Sevens

+ NEW Surf Life Savings Charmpionships

Appointment of MICE Manager

In September 2015 Cenfral Coast Tourism appointed a
Meetings Incenties Conference and Fuents Manager to work
with CCT members, Gosford City and Wyong Shire Councils and
stakeholders across a range of strategies aimed & capturing new
husiness and sporting events to the region and deliver the 2015-
201 7 Business and Events Tourism fttraction Project,

Busineszand Events Toursm Attraction Project (Betap) 2015-2017
The BETAP project aime to increase the direct economic
benefit of the tourism sector by growing exdsting and attracting new
events fo the region, The MICE Manager will work in collahoration
with Gosford City Council, Wiang Shire Council, key stakeholders,
sporting groups, event operators and the membership to:

+ Dewelop an Events Strategy

+ Identify, bid and secure new evants

+ Conduct an ewents infrastructure audit

To drive avernight visitation, the BETAP aims to secure 10 new
events to the region increasing the Central Coast's share of NSW
Conferance & Evants, As highlighted in the 20132017 Destination
Maragement Plan, ndustry aims to increase Confarence and Events
by 3% by 2020, further injecting an estimated 537 M indirect spend
into the local economy.

IMAGES

& Event Support and Advocacy: UDN Central Coast Sevens
0 MIGE Manager: Jo Marks

@ Event Support and Advocacy: Brishane Water Oyster Festival
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FINANCIAL SUMMARY

Directors' Report
‘four committee members submil the financial repont of the Central Coast Tourism Incorporated for the financial year ended 30 June 2015,

Committee Members
The names of committee members throughout the year and at the date of this report are:

Members
= Craig Ellis - Chairman

Libby Bain - Vice - Chairman

David Jewell - Treasurer

Julka Bames - Sacretary

Barton Lawler

Bab Diaz

Clr Lynne Webster

Maor Lawrke McKinna
= Danial Payna (Former Treasurer - resigned August 2015)

Observers

CENTRAL COAST TOURISM INCORPORATED

ABN 22 344 164 938

FINANCIAL REPORT
FORTHE YEAR ENDED 30 JUNE 2015

Director's Report

Statement of Comprehensive Income
Assels and Liabiliies Statement
Statement of Changes in Equity
Statement of Cash Flove

Mot to the Financial Statements
Statement by Members of the Commiltee
Auditor’s Report

Detailed Profit and Loss Statement

w Susan Davis / Jenny-Lee Schamboeck
= Paul Anderson

= TaresaWattars

Principal Activities
The principal activities of the association during the financial year were:
13 To develop the Central Coast as a domestic and international visitor destination, thereby increasing the ecanomic benefits to the entire region.
14 Tourksm marketing of the Central Coast to international and domestic markets, svents attraction promation, ourism produc development, provsion
of visitor information sarvice at centras in Kariong and Gosford, actommodation bookings.
14-15
15 it o
Significant Changes
16 Central Coast Toursm received a 10% raduction in Council funding during this financial year 2014-2015.
16-24
24 Operating Result
The profit after providing for income tax amounted to $ 22,372,
2
’ Sligned in accordance with a resolution of the Members of the Committee.
26-27

_’/%é(' p
\
Chairman: Craig Ellis Treasurer: David Jewiell
Dated this day 13th October 2015

-14 -
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Scatement of Comprehans nCcom Financiol Year Ended 30 Ju
NOTE 2015
$
Revermies 2 952,418
Other ncome 2 40,877
993,295
Employee benelits expense (574 .203)
Purchases and direct costs (171,452
Depreciation and amortisation expenses 3 (39,637)
Finanos costs (9043
Operaling ledse expenses (5,3595)
(ther expenses (175,193)
Surphus/(Deficit) for the year 4 22372
Total comprehensive surplus/(deficit) for the year 22,372
Total eomprehensive surpliss{defici) attriutable to fhe members
of the associalion 22302
Assets Stotarment os ab 30 June 2015
ASSETS NOTE 2015
$
Current Assets
Cagh on Hand 5 777,804
Accounts Receivabile and olher deblors 3 68,467
Feentories [ 1,445
Oiher Cuarent assets g 5221
Total Current Assets 852,957
Non-Current Assels
Property, Plant & Equipment g 812,168
Total Non-Current Assets 812,168

Total Assets 1,665,105

The accomparying netes form part of these financial statements,

e i)t

2014
s

1.263,729
15414
1,269,143

(548,609)
(246,594)
38,802)
9,708)
[3577)
{158.737)

263,116
263,116

263,116

2014
$

624,933
161,275
1,232
5221

192,661

845,955
845,955

1,638,616

-15-

Liobllicles Scatement

LIABILITIES NOTE 2015 2014
3 $

Current Liabilities:

Accourts Payable and ather payables 10 62,857 127,663

Financial Liabilities 1" 11,368 10,659

Employes Benclits 12 66,808 47,540

Other Current Liabilities 13 128,414 63,047
Total Current Liabilities 269,537 249,100
Non-Current Liabilities:

Financial Liabilities 1 122,842 134,210

Employee Benefits 12 31,647 36,530
Total Non-Current Liabilties 154,489 170,800
Total Lizbilities 424,006 419909
Net Assets 1.241,079 1,218,707
Equity

Retained camings 14 1,241,079 1,218,107
Total Equity 1,241,079 1.218.707

Year Ended 30 June 201
RETAINED ASSET TOTAL
EARNINGS  REVALUATION
RESERVE
s $

Balancoat 1 July 2013 955,591 655,501
Surplus/{Deficit) for the year 263,116 263,116
Balancz at 1 July 2014 1,218,707 1,218,707
Surplusi{Deficififor e year 22,372 - 22372
Batance at 30 June 215 1,241,049 = 1,241,009

The accompanying nates form pait of these financlal statemeants.
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Statement; oR C Fiows for the Financlal Year Ended 30 June 2015
2015 2014
$ §
Cash flows from Operating Activities:
Fecelpls from customers 445,763 520418
Receipls from Governmend Grants 622,457 63 841
Payments to suppliers and employess {901,831} {939,100
Interest received 5034 4,41_4
nlerest Paid (9,043} {9,709)
Med cash provided by {used in) operating activilkes 165,380 248,857
Cash Flow from Investing Activities:
Payments for property, plant & equipment (1.850) (5.060)
Net cash used in investing activilies (1,850) {5,050)
Cash Flows from Financing Activities:
Proceeds from botrowings
Fepayment of borrowings {10,655) {8.994)
Net Cash Provided by (used in) financing Activities {10;659) 8,994)
et increasedidecrease) in cash hekd _15_23?1 __?'ﬂ._ﬂlﬁ
(ash and cash equivalents af the beginning of the financial year 624,963 391,130
Cash and Cash Equivalents at the End of the Financial Year 717,804 624,933

Notes to the Financial Statemencs Por the Y

Note 1. S y of Significant & ing Policies

The financial statements cover Cantral Coast Tourism Incorporated as an individual entity. Cenfral Coast Tourism Incorporated is an
assoctalion in NSW under The Assoctations Incorporation Act 20089 The financiels wers authorised lor issue on 13t Oclober 2015 by the
mamers of the commities,

Basis of Preparation
The financial stakments are specal purposa financial glatemants that have been preparad in accordance with Australian Accounting
Stendards {nehuding Australian A i prafations) and the Associations Incorporation Act 2009, The ecmmittes has daterminad that

the: assodation is a non-repating entity.

The fnancial statements have: been prapared on an acoruals basis and are basad on historical costs, modified, where applicable, by the
measyrement al fEr value of ssleclad non-current agsels, Hnandal assets and fnandal Babilites, The amounts presented in the lianclal
statements bave been rounded to the noarest dollar.

Hustralien A iy dards et out Ing policles that tha Australian 4 q dards Board has $udad would resull In
a linencial statements containing relevant and reliable intormation about transactions, #vants and condifions. Significant aceounting policies
adopted in fhe preparation of thess finandal statements are presented below and have been consistently applied mless olhersdze stated

ACCOUNTING POLICIES

Inventories
Invantories are measured at the lower of cost and nol realizable value,

[he accompanying notes form part of these tinancial statements.

to Ghe tements Por he Year Ended 30 June 2015
1 y of Significant A& ing Policies {cont'd)
Comparative Figures
Wheen requirad by A i o 1o peowide improved infomal waralive fygures have been adusted Lo confom to dianges o
pragentalion for the cutrent financial year,
PROPERTY, PLANT & EQUIPMENT
Property, Plant & Equipment

Each dags ol property, plant and equpment is carried al cost o far value as indicated less, where ajy any laled depreciation wnd

Impaiment lossas.

Leasshold brelcings s imeasured on Ihe cos! basks kess deprecialion and impaiment losses,
Phant and aquipment are meazured on the cost bagis less depreciation and impaiment losses,

Thi carying amound of plant and equipment is raviewad annually by Directors to ensura it is not in excess of the recoversble amount from Bese assals,
The recorerable amount is assessed on the basis of the expected nel cash tkows that will be receired from the assels’ employment and subsequent
disposal. The expected net cash flows have been discounted to thair present vaues in determining racoversble amounts,

The cost of fived assals constructad within the association ncludes the cost of materials, direct labour, borrasing costs and an appropriate propertion of
ficed and variatle overheacks.

Subsequent costs are induded in the assal's carrying amoumt or recognised &8 @ separale assel, as appropriats, only when it is prcbable that lulwe
economic benelits associated vith the item vill flow to the assodation and the cost of the ilem can be measwed rakably, ANl other repeirs and mainte-
nance ara chargad to tha statemant of comprahensive income during the finandal peried in which they are incumred.

Depreciation
The degraciable amonl of 2l (hed assels including bullding and capltalised lease assels |s depredaled o a straghl-line basls over the assel.

The assels’ residual values and useful lives are reviewed and adjusted, if appropiale, al each batance date.

An asset’s canmying amount is vaitken dovn immediately to its recoverable amount it the asset’s camying amount I greater than il esfimated recoveratda
amoun!,

Gains and ksses on disposals are determined by comparing procoods with the carrying amount. These gains and losses are included in the income
slatement. When revalied assets are sold, amounts included in fhe revaluation relating o that assel are Iransferred (o relained eamings.

Leases
| #as2s of propedy, plant and equipment, where substantially all the risks and benefs incideatal to the owmership of the asset, but not the legal
ovmership, zre transterred W the assodation, are dassified as lnanoe leases,

Finnanes leesses are capitalised by recording an assel and = fiakility al the lower of e amounts equal Lo the i value of he leased eopaty o the
prasant valua of tha minimum leaza | Inchuding any o d rasidual valuss. Leass paymants are alccated batween the raduction of the
Iease liability and the leass interest axpense for the period.

Leased assats are depreciated on a straight line besis over the shorer of their estimated usetul lives o the leasa term.

Leagsa paymants for oparating lsasos, whare substantially all the risks and benalits remain with the kessor, aro charged as exponsas in the poriods in
which ey are incumed.

jeed 24 a liabdity and amortised on a straight-line basis over the lie of the lease ferm.

Leasz i vas undkr operaling leases me

Ihe accompanying notes foem part of these financial statements.
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Notes Lo Lhe Finonclal Stotements Por Ghe Yaar Enc

b y of Sig fi
FINANCIAL INSTRUMENTS

q Policias {cont'd)

Initial recognition and measurement
Financial assebs and Tinandal Babilifies are recognised when the enlily bacomes a parly 1o e contractual provisions of i instiumenl, For financial assets,
this is cepivalent 1o the date the association commits itsell, to either purchass o sl the asset e, (rads date accounting is adoptedy

Financial instiuments are initially measured at 18 value plus transactions costs except whara the instrument Is classifiad “at far value through profit o loes”
in which case transaction costs are expensed to profit and loas inmediately.

Impairment of Assets

At each reporting dabe, the association reviews the carrying values of its tangible and intangible assets to determine whether there is any ndication that those
aesats ave been impaired. IF such an indication exiets, the recovarable amount of the asset, baing the Higher of the asset's fall value lags costs 1o sdl and
valiie-m-use, is compared fo the asset's carrying value. Any excess of the assal's carrying value over s recoverabie amount is expensed to the statement of
comprehensive income,

| asset, the jali i e

Whese ilis not possible to esimate e recoveralile amounl of an i amounl of the cash-generafing

uriit to which tha assat bekmgs.

Employee Benefits

Provision is made for the association's liabdity for employee benefits arising from services rendered by employess to the end of the reporfing period,
Empovae banalitg that are expecled to be satied within one year have been measured at tha amounts axpacted 10 be pald when the liability is satfed, plus
related on-coats.

Employie benetits payabla later than one year e been messured at the prasent value of the estimated future cash outfiows to be made for thesa benafits,
In d ining the liability, ideration (s given to employee wage increases and the probabifity that the emploves may not satisfy vesting requirements.
Thosa cashflows are dscounted using markst vislds on national govarnmant bonds with ferme 1o maturity Siat maich the expectad timing of cashilowe at-
Tributable to emploves provsions,

Provisions
Provisions are rescgnised sthen the fation has a legal or constiuctive obligation, as a result of pest events, for which it is probable thet an cutilow of
economic benefits will result and that oufflow can be reliably measured.

Provisions recoqnised represant the best esfimale of the amounts raquired to settle tha obligation af raporfing date.

Cash on Hand
Cash and cash aquivalents include eash on hand, deposits held at-call with banks, ather short-term highly liguid invesiments with original maturitios of threa
months o less, and bank overdrafls. Bank overdrafts are shown within borrewings in corrent liabiifies on the assets and liabilities statemen!.

Revenue and Other Income
Fevenue is measured at the falr valuz of the considaration received of recoizable after taking info 2ccount any trade discounts and volume rebates allownd,
For this purpose, defarred consideration is not discounted to present values when recognising revente,

Fevenue from the sale of goods is recognized at the point of delivery as this corresponds 1o the franster of significan? risks and rewards of ewmership of tha
goods and cessation of all imolvernent in thosz goods,

Interest revenue is recognised using the eflective inlerest rate method, which of Moating rate Tmandal assets s the mte inharent in the instrument.

Revenue from the provision of ier=hip sEson is recognised on & straight line basis over the: financial year,

Accounts Payable and Other Payables

Accounls payable and olhver pavables represent the Eability oulstanding al the endl of the reporiing period fo goods end servives received by e comgany
during tha reporting period vihich remain unpaid, The balance is recognised as a currant Gability with the amoumts normally paid within 30 days of
recagnition of fhe Habdity.

Goods and Services Tax (GST)

Revenues, experees and assels are recognised nel of the amount of GST, excepl whera the amount of GST Incurred is not recoverable Iram e Australian
Tewe Office. In these G the GST s d as part of the cost of acquisition of the assel or as part of an item of the expense. Recehables and
payables in the assets and liabilties statement ara shown ncusive of GST.

Cash flows are presented in the cash tow stalement on a gross basis, axcapt for the GS1 companent of investing and financing acBvities, which are disclosed
as operaling cash lows.

The accompainying rotes Torm part of these financial stalements,

-17 -

Nobes to the Fln
2. Revenue and GOther Income

Revenue
Sake of goods
Bookings
Mernbership
Event Management
Granls
Marketing

Other Income
Interest recefved
Management Fees
Recoveries
Profit/ihess) on sake of pon-currenl assels
Uthies revenue

Total Revenue:

Hote 3. Profit for the Year

Expenses

Finance costs:
Hire purchase charges
Intesest paid

Total finance cosls

Depreciation of Property, plant and equipmen|
Note 4. Profit for the year

Leasing Charges:
Operating Bental - L anier

Note 5. Cash and Cash Equivalents

Cash on Hand

NAB Cheque Account

NAB LSL Account

NAE Busincss Cash Maximiser
NAE Money in Trust Account

RECONCILIATION OF CASH

Year E

2015
1

7078
37420
110,034
622,457
175359

52,418
5,034
2475
1348

50
31,970
1081

993,295

9,043

9043

35637

940
565,050
44,110
62,873
81,892

T77.804

2014

§

5,948
34278
102,056
2,084
663,811
445,544

1,253,729

4414
5,931

50069

15,414

1,269,143

9,708

9,108

38,802

35677

3,507

450
458,461
42,626
61,511
51,825

624,933

Cash at the end of the financial year as shown in the stalement of cash flows s reconciled 1o the refated Rems in the statement of

financial position as follows:
Cash and cash equivalents

Fi7 804

The accompanying noles form part of these linancial slatements.

624,933
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Notes to the Financial Scatements For the Year Ended 30 June 2015 NoGes t

Note 6. Accounts Receivable

Current:
Trade Deblors
Other Debtors

Note 7. Inventories

Stock on Hand

Note 8. Other Current Assets

Prepayments

Note 9. Property, Plant and Equipment

Land and Buildings
Land and Buildings:
Leasehold Improvements
Less: Accumulated Amartisation

Total Land and Buildings

Motor Vehicles
Less: Accumulated Depreciation

Office Furniture & Equipment
Less: Accumulated Depreciation

Total Plant and Equipment

 Year Ended 30 June 2015

Mavements In the carrying amounts for each class of property, plant and equipment between the beginning and the end of the current financial vear:

LEASEHOLD MOTOR  OFFICE FURNITURE & TOTAL
BUILDINGS VEHICLES EQUIPMENT
$ $ $ $
834,083 6,829 37,885 879,607
. - 5,060 5,060
(24,559) (1,707) (12,536) (38,802)
810,424 5,122 30,409 845,955
810,424 5192 30,409 845,955
- - 1,850 1,850
(24,559) (1,280) 9,798) (35,637)
785,865 3,842 22,461 812,168

» Ghe Financial Scacements P
2015 2014 Note 9. Property, Plant and Equipment (cont'd)
3 $ Land and Buildings (cont'd)
60,696 143653 Movements in Carrying Accounts
7,771 17,622
68,467 161,275
2014
Lt Lz Balance at the beginning of the year
Additions at cost
Disposals & Transfers
Depreciation expense
5,221 5221
— - Carrying amount at end of year
5221 5221
2015
Balance at the beginning of the year
982,337 082337 Additions at cost
(196,472) (171,913 Disposals & Transfers
' Depreciation expense
785,865 810,424
Carrying amount at end of year
765,865 810,424
22,081 22,081
(18,239) {16,959)
3,842 5122
244519 242 669
(222,058) (212,260)
22 461 30,409
26,303 35,531
812,168 845,955

Total Property, Plant and Equipment

The accompanying noles form part of these financial statements.

The accompanying notes form part of these financial statements.
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Notes to the Financial Scatemen or the Year Ended 30 Jure 2015 Notes to the Financlal Statements Por the Year Ended 30 June 2015
Note 10. Accounts Payables and Other Payables 2015 2014 Note 15. Economic Dependence
] $
Current The association i dependent upon the grants recebved from Gosford City Council, Wyong Shire Councl and Destination NSW. The
Trade Creditas 49,971 94,630 association would not be able o provide all the current services without receipt of these grants.
Other Creditors 4,888 12,430
Input Tax Oredits 1,501 11330) Note 16. Cash Flow Information 2015 2014
GST Payable 1403 28,039 3 s
GST Adjustments (906} 1906) Reconciliation of Cash Flow from Operations with Prafit after Income Tax.
_ _ Profitfloss) after income tax 22372 263,116
62,857 127,863
Non-Cash flows in prodit:
MNote 11. Borrowings Profil on sake of non-currenl assels (50)
Loss on sake of non-current assets B B
Current: ) Deprecialion 35,637 38,802
Loan Gostord Gity Council 19,702 19,702
Less: Future Interest Charges (6,334) (9,043) Changes in net assets and liabilities, net of the effects of purchase
and disposals of subsidiaries:
Total current borrowings 11,368 10,659 (Increase)Decrease in curent Mventoies (213 (627)
{IncreassyDecreass in currenl receivables 92,808 (79,683)
) I {Decrease in prepayment: - (838
NLM-D‘LITEII. ) ) o IncressefDedrease) in credilors (65,006) 25,817
Loan Gosford Gty Counci 157,615 177,316 Increase/Decreass) in provisions 14,415 2210
Less: Fulure Interest Charges (34,773) (43,106 Incresse/Decreass) in olher credilors 65,417 -
Tota -l fen TS 2R RERALY Cash flows provided by operaling activties 165,380 248,857
Total Borrowings 134,210 144,669
MNote 12. Employee Benefits Note 17. Financial Risk Management
Long Service Leave Entitlements 40,533 36,590 The association's financial instuments consists mainly of deposits with barks, local money market i shor-term i
Annual Leave Enfitiements 57 952 47,540 accounts receiable and payable, loang to and from subsidiaries, bills and leasas.
Total Proviskns 98,545 84,130 The lupls lq each category of financial instrurments, measwed in accordance with AASB 139 as detalled in the accounting policles to
these financial statements are as follows:
Analysis of Total Employee Benefits: Financial Assets
M e e Ceshon o e s
) 0 | eans and receivables 68,467 161,275
Ernployee provisions represent amounts acerued for annual leave and long servics leave. 98,545 84,130 Total financial W 786208

Note 13. Other Lizbilities Financial Liabilities

Current

Trade and ofh yahles 62,857 127 863
Accrued Charges 0318 4120 R o ot papece o) orto
Boakings in Advarce 76,734 58,927 g ' g
Funding in Advance 123652 - Total financial iabllies T or0e7 227

128414 63,047
Note 14. Retained Earnings Financial Risk Management Policies
Retaned Eamings at the beginning of he financial year 1218707 955,501 Ih[;n“al adms;; [:rg;l:;::(ﬁmmm mmﬂmr:;igy seexs fo assist the association in meeting its financial targets, whilst minimising
Net profitdloss) atiribatable to the association 2372 263,116 o P -
- - Hisk t policies are approved and reviewed by the Committee on a regular basis. Thess included the credit risk policies and

Retained Lamings at the end of the linancial year 1,241,079 1,218,707 fulure cash Nlow requirements.

The associalion does nol have any dervalive instruments at 30 June 2015,

The accompanying notes form part of these financial stalements. The accompamying notes form part of hesa linancial slatements.
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Notes to the Financial Statements Por the Year Ended 30 June 2015

Note 18. Association Details
The registered office of the association is:

52 The Avenue Mt Penang Parklands Kariong NSW 2250

The principal place of business is:
52 The Avenue Mt Penang Paiklands Kariong NSW 2250

Statement by Membenrs of the Com

I the cpinion of the The tinancial

as sel oul on pages 5 1o 20:

. Presents fairky the financial position of Cenlral Coas! Tourism ncorporaled as al 30 June 2015 and |ls peﬂwmanw Iu Ihe
year ended on that date in accordance wilh Ean Accounting ard I sporing

and other authoritative pronouncements of the Australian Accounting Standards Boeld

2. At the date of this statement, there are reasonable grounds to believe that Central Coast Tourlsm beorporated will be able to
pay its debls as and when they fall due.

Ihis statement is made in accordance with a resolution of the committee and is signed for and on behalf of the committee by:

e A

Chairman: Cralg Ellis Treasurer: David Jewell

Dated this day 13th October 2015

-20 -
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ndependent Auditor's Report To The Members of Central Coast Tourism Inc
Report on the Financial Report

We have audited the accompanying linancial reporl of Central Coast Tourism Incorporaled (the association) which comprises the Slalement of
Assets and Liabilities as &t 30 Junz 2015, the Stalement of Comprehensive income for the year then ended, notes comprising a summary of
significant accounting policies and other explanalory informetion, and he Ly bers of the C

Committee's Responsibility for the Financial Report

The G ittee of the fetion Is ible for the preparation of the financial report, and has determined thal the basis of preparation
described in Note 1 i appropriate to meet the requirements of the Australian Accounting Standards (including the Austialian Accounting
Interpretations) and ks appropriate to meet the needs of the members. The Committee's responsibility alse includes such intemal controls as
{he Commiltee delermines is necessary (o enable the preparation of the financial report thal is free from material misstaternent, whether due lo
frawd of emor

Auditor’s Responsibility

Qur responsibility is to express an opinion on the financial report based on owr audil, We have conducted our audit in accordance with
Australian Auditing Standards. Those standards require thal we comply with relevant ethical requirements relating lo audit engagerments and
plan and perform the audit to obtain reasonable assurance whether the tinancial report is free from material misstatement.

An audit ivolves performing procedures to obtain audit evidence about the amounts and disclosures in the financial report. The procedures
selecled depend on the auditor’s judgement, ncluding the assessment of the risks of malerial misstatement of the finencial report, whelher

due to fraud o ermor. I making these risk asssssments, the awditor considers internal control relevant o the association's preparation of the
linencial report Ihal gives a hue and fair view, in order o design audil procedures thal are appropriale in the cioumslances, bul nol for the
pirpose of expressing an opmion on the effectivensss of the association's infernal control. An audit also inchudes evaluating the appropriateness
of accounting policles used and the reasonableness of accounting estimates made by the committee, as well as evaluating the overall
presentation of the financial report,

We believe that the audit evidence we have obtained is sufficient and appropriate to provide a basis for o audit opinion.
Independence

In conducting our awdit, we have complied with the independence requirements of Australian professional ethical pronouncements.
Auditors Opinion

In our opinkon, the financial report of he association is n accordance wilh the Associations incorporation Act NSW 2009 inchuding:

(i) Giving a true and fair view of the Association's financial position as at 30 kne 2015 and of therr performance and cash flows for the
year ended on thal date; and

(i} Comgplying with the 10 ing
Act NSW 2008,

(including Auslralian Accounting Interpretations) and the Associations Incorporation

FORTUNITY ASSURANCE

T R Davidson FGA, RGA, CTA, SSAud
Partner

Registered Compary Auditor No, 1177
ICAS No. 24349

155 The Enlrance Road, ERINA NSW 2250
Dated this 12 Oclober 2015
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ent For the Year Ended 30 June 2

Sales

Sales:

Bookings
Idembership

Events Coordination
Grants - Operational
Markefing

Less: Direct Costs

Opening Stock

Purchases

Booking Commissions

Iembership Subscriptions

Events Coordination, Sponsarship & Support
IMarketing Costs

Closing Stock

International Marketing & Trade Shows

Less: Employee Benefits
Direct Salaries & Wages
Fringe Benefits Tax
Payroll Tax

Staffing Expenditure
Superannuation

Travelling Expenses
Volunteer Expenses

Gross Profit/(Loss)

Other Income

Interest Received

IManagement Fees

Recoveries

Other Revenue

Profit on Sale of Non-current Assets

2015
$

7,078
37,490
110,034

622,457
175,359

952,418

1,232
3,294
6,205
7,680
12,016
82,427
(1,445)
60,043

171,452

533,789
2,903

5,381
30,317
233
1,580

574,203

206,763

5,034
2,475
1,348
31,970
50

40,877

247,640

2014
$

5,946
34,278
102,056
2,064
663,841
445,544

1,263,729

605
2,874
5,356
9,178
9,308

166,110
(1232
51,764

243,963

492,752
4,097

5,898
45,043
143
1,668

549,601

460,165

4,414

5,931
5,069

15,414

475,579
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G Por the Year E

Expenses

Administration Costs
Auditor's Remuneration
Bad Debts Written Off
Bank Charges
Bookkeeping Fees
Borrowing Cosls
Cleaning

Computer Expenses
Consultancy Fees
Depreciation

Electricity

Insurance

Interest Paid

Leasing Charges

Motor Vehicle Expenses
Permits, Licences & Fees
Petty Cash Expenditure
Postage

Printing & Stationery
Provision for Doubtful Debls
Rent

Repairs & Maintenance
Security Costs
Telephone

Tourism Awards

Net Operating Profit {Loss)
Refained earnings at the beginning of the financial year

Retained earnings at the end of the financial year

2015
$

20,424
16,000

7444
8,925

7,612
19,559
12,025
35,637
8,366
13,846
9,043
5,395
12,533
407
7
4,343

3,128

3,000
16,606
1,782
17,470
1,716
205,268
22,372
1,218,707

1,241,079

2014
$

13,269
9,100
660
7,783
10,815
105
8,759
22,518

38,802
9,056
14,009
9,708
3577
11,106
263
10
5,048
3,556

3,000
17,636
1,765
19,069
2,849
212,463
263,116
955,591

1,218,707
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BRINGING BUSINESS TO LIFE

central ooo:t tourirm
Mew Sovth (Nales - Avstrafia

Phone: (02) 4343 4400 = Email: admin@centralcoasttourism.com.au = Website: www.visitcentralcoast.com.au
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